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Leading International Event for the Online Print Sector 

Online Print Symposium 2018 in Munich – Meet 
the Experts in E-Business Print 

TOP speakers like Philip Rooke (Spreadshirt), Prof. Dr. Frank T. Piller (RWTH 
Aachen), Jan Birkhahn (google Germany), Maria Seywald (Krones AG), Christian 
Maaß (cimpress) and Oliver Kray (MyPostcard.com) and many more, with a great 
specialist exhibit with 14 partners, 300 participants and an immense networking 
event 

Munich, 19th February 2018  

On 15th & 16th March 2018 the online print sector is gathering in Munich for the 
6th time. The motto “Leading the Competition – Growth Strategies in Online Print” 
promises many impulses for continued success and unbeatable business ideas. 
What do these strategies and market trends look like and how can they support 
online printers expand in the marketplace? The 6th Online Print Symposium offers 
insights, perspectives and outlooks for everyone who is at home both 
internationally and nationally in e-business print.  

The symposium takes up the most important current topics in e-commerce print: 
What do growth strategies and their successful implementation look like? The 
programme demonstrates trends that are currently determining international 
markets, methods that successful start-ups earn their money with, and 
developments that offer new growth opportunities ahead. Top experts report first-
hand on how mass customisation, social media in B2B fields, internationalisation 
or focussing on special themes like the environment, direct mail and postcards 
lead to great success.  

Day 1 of the event will be opened by the recognised expert Prof. Dr. Frank T. 
Piller, Head of the Institute for Technology and Innovation Management at RWTH 
Aachen with his keynote “Mass Customisation and Online Print: Symbiosis or 
Contradiction?” He illustrates recommendations for action that are applicable to 
almost any company in order to conquer this business segment.  

Bipin Narang from Printvenue, a firm that is one of the big players in the Asian 
market, reports on how successful internationalisation works. This market offers 
the opportunity for rapid growth, which the North American and European markets 
offered 10 years ago. Transferring these concepts from developed markets, 
however, is not enough. In his talk, Bipin Narang will give an account of the 
opportunities in Asia based on his own experience setting up a quick scaling 
online business for customised printing.  
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“A programme with a top-class line-up awaits the attendees. I’m especially 
excited about the keynote by Prof. Dr. Frank T. Piller, who is held in high esteem 
both across the nation and the globe. I expect pioneering recommendations for 
the participants. The talk by Christian Maaß from cimpress will also be extremely 
interesting: we can expect diverse impulses from the sector’s worldwide leading 
player. Cimpress sells products in over 130 countries, the prerequisite being 
precise knowledge in terms of regional purchasing behaviour and local product 
trends. Everyone who wants to be successful in the online business tomorrow has 
to be there in Munich. Nowhere else is there more bundled know-how and better 
opportunities for exchange with the sector’s visionaries”, says Bernd Zipper, CEO 
of zipcon consulting and co-organiser.  

The experts at the 6th Online Print Symposium are sure to have diverse 
perspectives with new impulses for future business models. The keynote on day 2 
promises singular inspiration. The German company Spreadshirt stands for 
personal branding, customised t-shirt design, and has banked on mass 
customisation from the very beginning. CEO Philip Rooke will take the attendees 
on a journey of possibilities, the successes and failures in this business. “Social 
media in B2B – Utopia or Opportunity?” Maria Seywald from Krones AG will talk 
about the experiences the machine manufacturer has been able to gain in the past 
few years and which strategies determine the future.  

“The Online Print Symposium is once again offering a first-class programme. 
Attendees will be delighted about the array of topics. From the sector’s big key 
players to experts sharing insights into other industries all the way to successful 
medium-sized companies, once again we were able to attract renowned experts. 
I’m especially enthusiastic about our new “Insider Get-together”, which offers yet 
another opportunity to network. This fulfils a wish often mentioned by 
participants. I’m looking forward to the many interesting speeches, conversations 
and powerful discussions. And since we already have significantly more than 200 
registrations, it is recommendable to register as soon as possible in order to 
attend the sector’s leading event in the middle of March”, reports co-organiser 
Jens Meyer, director of printXmedia Süd GmbH – the advisory network of the 
Verbände Druck und Medien. 

The specialist exhibit at the Online Print Symposium is enjoying rising popularity 
with 14 partners. Market leaders present their latest products, shop and agency 
solutions as well services. It gives participants the chance to get to know 
important partners and be informed directly about the latest developments, 
solutions and offers.  

Sappi Deutschland GmbH is Major Partner of the Online Print Symposium for the 
2nd time and is represented with its own partner stand. Our Premium Partners are 
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again prestigious companies such as Obility, ctrl-s, and rissc solutions, presenting 
their solutions in the fields of print management and workflow automation.  

“E-commerce knows no limits, both in terms of business model creativity and 
existing domestic borders. This accounts for the Online Print Symposium’s focus as 
an international leading event. Last year we registered participants from 15 
different countries and this year I’m looking forward to significantly more 
international guests. International exchange is vital as it exponentiates our wealth 
of experience, expands our diversity of ideas and opinions, and strengthens the 
quality of our discussions. I’m convinced that every participant at the Online Print 
Symposium can enrich his or her personal network”, states co-organiser Dr. Eduard 
Neufeld, managing director of Fogra.  

Detailed information as well as registration possibilities at www.online-print-
symposium.de  

The Event 

The Online Print Symposium is the leading conference for the German-speaking 
online print industry. The aim of the Online Print Symposiums is, among others, to 
introduce new business models in e-business print and to offer a platform for 
discussion to “inventors” and operators. The motto for the upcoming Online Print 
Symposium is: “Leading the Competition – Growth Strategies in Online Print”.  

The Organisers 

zipcon consulting is a globally active consultancy for the communication, print 
and media industries with a focus on online print and digital transformation. The 
company considers itself an independent and holistic technology and strategy 
consultancy. Moreover zipcon prepares market research as well as case studies for 
e-business print, mass customisation and multichannel publishing. Leading firms 
in the online print sector rely on the firm’s business know-how. www.zipcon.de 

The Bundesverband Druck und Medien e.V. (bvdm) is an umbrella organisation 
financed by nine regional associations in the print and media industry. It views 
itself as a modern sector representative with many branches, in which companies 
from all fields of the printing industry are organised. www.bvdm-online.de  

Fogra works for the good of the industry; not in competition with print and media 
companies. Its members are small, medium and large companies across the entire 
spectrum of the industry, from equipment manufacturers to the producers of 
printed and electronic media. The research is application-focused and Fogra has 
been involved in the development of many forward-looking and globally 
acknowledged process and quality inspection standards. 

http://www.online-print-symposium.de/
http://www.online-print-symposium.de/
http://www.zipcon.de/
http://www.bvdm-online.de/
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Contact for the Media 

Jens Meyer 
printXmedia Süd GmbH 
Einsteinring 1a, 85609 Aschheim/Munich, Germany 

Tel.: +49 89 330 36 210 
E:  j.meyer@pxm-sued.de 

Sender: Bundesverband Druck und Medien e.V. (bvdm)  (joint organiser) 

 

 


