
++ PRESS RELEASE ++ PRESS RELEASE ++  
 
 
 
 

Page 1 of 3 
  
  

Update on the 6th Online Print Symposium 2018 

6th Online Print Symposium  
Draws E-Business Print Experts to Munich 
“Leading the Competition – Growth Strategies in Online Print” is the motto of the 6th Online 
Print Symposiums on 15th and 16th March 2018 at the Hilton Munich Airport. National and 
international experts, speakers, CEOs and participants gather to discuss developments and 
trends in e-business print. 
Munich, 15. December 2017 

The Online Print Symposium is once again on course for growth: this year more than 300 guests 
from across the globe are expected. A highly attractive programme with top experts both from 
the industry and from markets new to the sector along with exciting talks substantiate the 
leading event character of the Online Print Symposium.  

Online print continues to record the strongest growth rates in the print industry. If you want to 
be successful in this agile market for the long haul, then you need strategies which ensure 
market share. Only companies that succeed in embedding new products, shifting customer 
wishes, new markets and digital innovations in their e-business strategies can be successful in 
the long run.  

The challenges shaping the central themes of the 6th Online Print Symposium are: “Leading the 
Competition – Growth Strategies in Online Print”. E-business has become an established 
industry over the last few years. The strategies are diverse: features like bulk, niche, specials 
and size can be combined at will with products, customer requirements, services, trading 
platforms or internationalisation. Success in e-business has many facets. “One thing is for sure: 
being successful in e-business is accomplished in a very different way than in established 
business models. And that’s exactly what matters for success with e-business models. They are 
completely different and know no borders, are sometimes audacious and even disruptive, all the 
while being very successful. Exactly this spirit is what we convey at the Online Print 
Symposium”, states Jens Meyer enthusiastically, co-organiser and director of printXmedia Süd 
GmbH. 

“Every firm in the online industry has its digital strategy. Successful ones implement their 

strategy consistently and are simultaneously in a position to recognise, analyse and 

incorporate new market conditions that foster this strategy”, says Bernd Zipper, CEO of 

zipcon consulting GmbH and one of the organisers. “The speakers at the Online Print 

Symposium illuminate various perspectives on successful strategies and offer an exciting 
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array of current trends and developments. Without a doubt networking makes up a central 

aspect of any symposium – new contacts are forged and existing ones, intensified.   

The trio hosting the event – comprised of zipcon consulting, Bundesverband Druck und 
Medien and Fogra – eagerly awaits this year’s programme. Round a dozen talks by 
nationally and internationally active companies await the participants.  

A keynote will be held by Philip Rooke, CEO of Spreadshirt, one of the most successful 
online retail marketplaces in Europe. The history of the Leipzig-based company Spreadshirt 
happened in one go. The print-on-demand enterprise, according to Spreakshirt’s self-
portrayal, is a social-commercial venture offering a platform for designing, producing and 
selling t-shirts – 5,500 new vendors in the first half of 2017 and 13,000 new designs daily 
speaks for itself. The trend at Spreadshirt is clearly moving toward internationalisation, 
with the aim of becoming a global market leader. “A platform which lets customers become 
resellers – it’s an exciting business model in a bustling market environment. Philip Rooke’s 
keynote will surely be a highlight of the 6th OPS”, states Dr. Eduard Neufeld with certainty, 
co-organiser and managing director of Fogra e.V. 

An established element of the Online Print Symposium is the partner exhibit, offering 
ample opportunity for exchange and networking. Main sponsor of the event this year is 
again SAPPI. “We at Sappi are a part of the Online Print Symposium once more in 2018. At 
the leading sector event we meet our counterparts in online print and engage in 
discussions concerning our opportunities and challenges. We are once again looking 
forward to the professional and relaxed atmosphere as well as the spirit conveyed at the 
Online Print Symposium, which is clearly appreciated by all attendees – from small start-
ups to large established companies. In the dynamic online print market we want to support 
our customers with, for instance, aligned system and service concepts, appropriate to this 
year’s motto. In addition we are showing excerpts from our product development in the 
field of large-volume paper, the utilization of which can reduce production and shipping 
costs”, says Peter Goer, managing director of Sappi Deutschland GmbH about his recurrent 
participation as Major Partner in the Online Print Symposium. 

Brought into being in 2013 by the three organisers, zipcon consulting, Bundesverband 
Druck und Medien and Fogra, the Online Print Symposium is the sector’s leading event for 
the German-speaking online print industry. Increasing attendance figures and speakers 
from around the globe lend the symposium an increasingly international format! 

In 2013, the Online Print Symposium was established as the sector’s leading event 
for the Online Print Industry in the German-speaking realm by the three 
organisers,  zipcon consulting, Bundesverband Druck und Medien, and Fogra. 
Increasing attendee numbers and speakers from across the globe lend the 
conference an increasingly international format! 
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Detailed information as well as registration possibilities at www.online-print-
symposium.de  

The Event 

The Online Print Symposium is the leading conference for the German-speaking 
online print industry. The aim of the Online Print Symposiums is, among others, to 
introduce new business models in e-business print and to offer a platform for 
discussion to “inventors” and operators. The motto for the upcoming Online Print 
Symposium is: “Leading the Competition – Growth Strategies in Online Print”.  

The Organisers 

zipcon consulting is a globally active consultancy for the communication, print 
and media industries with a focus on online print and digital transformation. The 
company considers itself an independent and holistic technology and strategy 
consultancy. Moreover zipcon prepares market research as well as case studies for 
e-business print, mass customisation and multichannel publishing. Leading firms 
in the online print sector rely on the firm’s business know-how. www.zipcon.de 

The Bundesverband Druck und Medien e.V. (bvdm) is an umbrella organisation 
financed by nine regional associations in the print and media industry. It views 
itself as a modern sector representative with many branches, in which companies 
from all fields of the printing industry are organised. www.bvdm-online.de  

Fogra works for the good of the industry; not in competition with print and media 
companies. Its members are small, medium and large companies across the entire 
spectrum of the industry, from equipment manufacturers to the producers of 
printed and electronic media. The research is application-focused and Fogra has 
been involved in the development of many forward-looking and globally 
acknowledged process and quality inspection standards. 

Contact for the Media 

Jens Meyer 
printXmedia Süd GmbH 
Einsteinring 1a, 85609 Aschheim/Munich, Germany 

Tel.: +49 89 330 36 210 
E:  j.meyer@pxm-sued.de 

Sender: Bundesverband Druck und Medien e.V. (bvdm)  (joint organiser) 
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