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Announcement 6th Online Print Symposium 2018 

Leading the Competition –  
Growth Strategies in Online Print 
With an exclusive programme, top speakers and best practice examples, the 6th 
Online Print Symposium is being presented on 15+16 March 2018 at the Hilton 
Munich Airport  

Munich, 17. October 2017 As a firmly established leading sector event, the sequel 
of the Online Print Symposium is in Munich this coming year on 15+16 March. 
Under the motto “Leading the Competition – Growth Strategies in Online Print” 
more than 300 attendees are expected to attend from around the world. Online 
Print continues to be among the strongest growth fields in the sector. Challenges 
like pricing pressure, new service offers and the demand for a constantly growing 
product portfolio dictate the companies’ daily business. Trends like Mobile First or 
Voice Search have already gained credibility on the market and perfectly 
supplement the existing service and product portfolio. But what trends will 
influence the daily online print business in the future and which ones are sector 
relevant? 

Current trends as well as corresponding background knowledge about future 
business models and growth strategies in e-business print will be illuminated by 
experts and professionals at the 6th Online Print Symposium. Participants acquire 
new inspirations for future business strategies in this segment. 

The partnering organisers zipcon consulting, Bundesverband Druck und Medien as well as Fogra 
will be publishing details on the programme in the coming weeks. Stay tuned for some 
interesting surprises. The highlights are 

 “Growth Strategies – profitability as a company maxim”,  

“Mass Customisation – a worldwide guarantee for success”,  

“Voice Search – only hype or the future?”,  

“Mobile First – strategic growth market”. 

“The motto of the event “Leading the Competition – Growth Strategies in Online 
Print” picks up on one of the hottest topics in the industry: How can growth be 
achieved reliably? On both conference days business models will be presented 
that are used by other market participants to ensure success, in order to react 
effectively and efficiently to future market challenges”, explains Jens Meyer, from 
printXmedia Süd GmbH and co-organiser. 
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“This year the Online Print Symposium once more emphasised its international 
importance – participants from over 15 countries attended the sector’s leading 
event in 2017. In the online print segment this event is one of a kind as, in 
addition to an outstanding programme, it offers the participants a valuable 
platform for lively exchange, enabling intense networking. Prospective attendees 
can also take advantage of the Insider Get-together on the evening prior to the 
event to converse with participants and speakers”, adds Dr Eduard Neufeld, 
Managing Director, Head of the Fogra Institute, and co-organiser. 

In 2013, the Online Print Symposium was established as the sector’s leading event 
for the Online Print Industry in the German-speaking realm by the three 
organisers,  zipcon consulting, Bundesverband Druck und Medien, and Fogra. 
Increasing attendee numbers and speakers from across the globe lend the 
conference an increasingly international format! 

Detailed information as well as registration possibilities at www.online-print-
symposium.de  

The Event 

The Online Print Symposium is the leading conference for the German-speaking 
online print industry. The aim of the Online Print Symposiums is, among others, to 
introduce new business models in e-business print and to offer a platform for 
discussion to “inventors” and operators. The motto for the upcoming Online Print 
Symposium is: “Leading the Competition – Growth Strategies in Online Print”.  

The Organisers 

zipcon consulting is a globally active consultancy for the communication, print 
and media industries with a focus on online print and digital transformation. The 
company considers itself an independent and holistic technology and strategy 
consultancy. Moreover zipcon prepares market research as well as case studies for 
e-business print, mass customisation and multichannel publishing. Leading firms 
in the online print sector rely on the firm’s business know-how. www.zipcon.de 

The Bundesverband Druck und Medien e.V. (bvdm) is an umbrella organisation 
financed by nine regional associations in the print and media industry. It views 
itself as a modern sector representative with many branches, in which companies 
from all fields of the printing industry are organised. www.bvdm-online.de  

Fogra works for the good of the industry; not in competition with print and media 
companies. Its members are small, medium and large companies across the entire 
spectrum of the industry, from equipment manufacturers to the producers of 
printed and electronic media. The research is application-focused and Fogra has 
been involved in the development of many forward-looking and globally 
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acknowledged process and quality inspection standards. 

Contact for the Media 

Jens Meyer 
printXmedia Süd GmbH 
Einsteinring 1a, 85609 Aschheim/Munich, Germany 

Tel.: +49 89 330 36 210 
E:  j.meyer@pxm-sued.de 

Sender: Bundesverband Druck und Medien e.V. (bvdm)  (joint organiser) 

 

 


